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Marilyn Wines — Face ot Passion
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Marilyn Today:




Marilyn Metlot 2012 — 28% Vintage Release
The Black Cape Freedom Shoot

Photos Taken by: Milton Green Location: New York,

Photo: End of the Slave Contract Muse: Release of the 20

Century
“Oppressive Contract”, “Slave

Wardrobe: Black and green cape Contract”

Taken: 1955 : 1 month after
release
From contract
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“Glamour in a Glass” — V.2011

In Honor of Wine Warehouse’s new ON-PREMISE DIVISION

THE FIRST EVER MARILYN MERLOT BTG PROGRAM
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Life. Drink it Up! M
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Credit the enduring
allure of 2
Hallywoodm

MAC COSMETICS &g

it's finally here!

The MAC Cosmetics Marilyn
Monroe collection is now
available online and in stores.

The bombshell-worthy range
includes everything from

eyeshadows to nail polish—that
come with names like Preferred
Bionde and Charmed I'm Sure—

citibank

CITIBANK &

Has sveryone seen the new Cubens commercial

SOCIAL MEDIA 4

6 MILLION +
Marilyn Monrce's Facebook

page has reached another
miestore-over 4 milion far

COMING SOON

1hat peanviarsd alter tha VIMA'S o September Sth? M Wﬂm "'w

Mariyn Manrog has 2 kay role in & new

24 rllion dotar mult-medis camgeagr from
Cro for #ts Private Pass program, ‘which also
Inoludes such A-Listers as Alcie Keys, Carlos
Santana, Danlal Bacue and Glaca De Laurentiis

Sam Shan @ 201286 Seaw e

THE MET G

The Metropolitan Museum of Art
is currently showing an Andy
Warhol exhibition called
"Regarding Warhol: Sixty Artists,
Fifty Years” which takes a lcok at
how Warhol's artistic work has
influenced multiple artists
throughout the years. Warhcl's
"Mariiyn,"is being used as the
face of the exhibiticn.
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REGARDING
WARHOL
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SPLASH NYC “

Exciting News!!! Splash NYC has
partnered with ABG to launch a
Marilyn Monroe swimsuit line that
will make its debut in January, 2013.
The collection is inspired by
Marilyn with a retrc yet modern
feel that will appeal tc a

wide demecgraphic.



Multi-Million Dollar Ad Campaign Available...
on the bottle
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Marilyn Monroe:

5 feet 5 inches;

You Don’t Have to be BIG to
be GREAT
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Right off the Press — Marilyn RGO

A Bright Exuberant Norma Jeane Is Ready To Be Enjoyed

KMarnlyn Wines releases i1s ifteenth vintage of Norma Jeane

© PRWeb |I\|4 U San Francisco Chronicle  WINES & VINES newsyY

St Helena CA (PRWEB) Apnl 18 2013

The 2012 vintage of Noima Saane - A Young Herlot
W relaagad 1day and mates guils 8 Gebul with he
fresh and anaberant quakties 5o ofen caplured m
L0008 OF Martpn Mooy 08 in e a3y HORWOOd peary
Nowma Jaan Bakes was 3 Holywood slarket i the 3 x .

12403 who caught the epe of many 2 publast and M e V ( t q O‘ (}t
potographar 1ong 2efore she Decame e Wrst nuos : C -
cemeriole model of Plagboy Nagazine In 1952 as O
Martyn Montos. The 1304 for the 2012 vintags of
MNoema Jaane - A Young Mertol |8 fom Bruno
Samard s collecton of asrty photograghs of Norms
Juane This photo w fun. jorous, moocen] and pedect
for this piadud wine

SFGate

Marilyn Meritage Makes a Grand Entrance
© PRWeb

Publmhed 10:00 am, Manday, Oclapar 22, 2012

@ PRweb 7 Loy Wine of the Week!

Onine \Vasibisty rom Vocus ok’ ] Daillas Morning News

A Seductive New Vintage of Marilyn Merlot

The 2010 vintage of Marilyn Meriot makes its debut this month, and promises to
command attention not only for its striking Babel but its silken and sensuocus quaities

This captivating
Sauvignon Blanc comes
from grapes grown in
St Helena, CA (PRWES) September 12, 2012 Wiwet B! 7] Elmee Bow ,;{.,;‘f' .. Cadlifornia’s Lake County..

The 2010 wntage of Marsm Merlof makes s debut .. It has seductive,

is month, and promises to command atiention not AR ;

Only for &S shikng labed bul B SikEn and sensuous succulent QIGDt’ffLHI, pear and melon foll‘
AR with an innuendo of sweet basil...
Mouthwatering with explicit and frisky

acidity. — Rebecca Murphy 9.4.12
ree 4
NEWsY
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The photo portrail on the 2010 witage 12 from the
egendary "Red Sitlng” senes shol by phodographer
Milton Greene in 1857 Green was known as *Colot
Photograptny’s Wonder Boy® who gained fame with
his photo Images of Frank Sinatra, Cary Grant, Grace
Kally, and othars But o Maniyn Monroe, Greens found
his ulitimate muse The "Raed Sitting” photo session
Wwas !e [ast collabaradon batwesen Graans and
Phala: PRWep / SF Matilyn Monroe, and e resulting images capture
Maritm at her most fistatiousy aburing

Tt e Uswid by st Al 35t S Yevwe (3

“This vintage of Mariyn Marot s just 55 secuctive in
shle &= the playfudl and provocative imags on the
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Age Profile of Over-10,000-Marilyn Consumers
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Average consumer of Marilyn Merlot customer is 43 year old female Age of Consumer



http://www.internationalvines.net/

Norma Jeane -- Story of a Young Merlot

This photo of Norma Jeane (before she became professionally
recognized as Marilyn Monroe) is a classic pin-up photo taken by
Bruno Bernard at his first session with the pop culture icon in 1946.




‘Sauvignon Blonde — Blonde with a Passion

These photographs of Marilyn Monroe were taken by Milton
H. Greene in his Lexington Avenue Studio in New York
March 1955.



Meritage — Blending that Shows
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Lasity manageabte!
Great for a’/lfp/a;./
State of the art

consumer marke z‘/igy/ ?;m

The 2010 vintage Marilyn Meritage 1s the inaugural release of a
wine whose goal is to showcase Napa Valley’s cool climate
ability to make wines of classic stature within Bordeaux
tradition. Made from Cabernet, Merlot, Cab Franc, Petit
Verdot and Melbec.




Marilyn’s Super Star Ratings
I

How do you say ﬂ%wwpwﬂ

6 Million+ followers of Marilyn

Monroeon Ficebodk ‘Indistputably Serious’
- Wine Spectator

“Top 10 Napa Valley Merlot’
- S.E Chronicle
Sgeductive’
_‘ BRWeb
@ €aptivating’
j ~Dallas Morning News
¢ = legant and balanced’
San Jose Mercuery News

Wine worthy of its legacy’
~ _“The Tasting Room
‘Playtul and Provocative’
-PRweb

‘Good Complexity’
-Arizona Daily Sun

‘Bright & Exuberant’
- S.E Chronicle



Marilyn Wines — Ratings
" WINEENTHUSIAST

MAGAZINE

MARILYN MERLOT - 2010

N vile Beautiful body - both in
87 and out of the bottle! High
POINTS quality wine!
Wine Enthusiast, July 2013  It's not just the label that
sells!

MERITAGE -2010

Naga Valley

The First Vintage of this
90 historic red blend!
POINTS
Wine Enthusiast, July 2013
NORMA JEANE - 2011
Eafienaa Great value for the
BEST BUY! quality!

Wine Enthusiast, July 2013

SAUVIGNON BLONDE- 2011

Lake County
89 A blonde you surely

POINTS know and will want to
Wine Enthusiast, July 2013 know better!

& Gift a Bottle! & Enjoy a Bottle! & Collect a Bottle!
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This blend of 100% Merlot from grapes grown in the Napa
Vallye has complex aromas of blueberries, anise, and
toasty oak with moderate alcohol and soft fruit flavors
creating a testimony to the legend of this iconic label.

2013
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a.n... @ Bantla!

Q.h w Barvia!

{n,v' n Dartle!

The wine is 100% Merlot from the Lodi AVA of
California. The grapes were hand harvested
and the wine made to our specifications.

Q.an « Bettle! ﬁ\%\
Q‘,.h u Rottls!

Qn,ny u Battle!

This blend of 100% Merlot from grapes grown in the Napa
Vallye has complex aromas of blueberries, anise, and
toasty oak with moderate alcohol and soft fruit flavors
creating a testimony to the legend of this iconic label.

2013
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The wine is 100% Merlot from the Lodi AVA of
California. The grapes were hand harvested
and the wine made to our specifications.



Shelf it or Drink it

S= Collect a bottle!
“must have for
any collector - the
26th Vintage *

= Gift a bottle!

“for discerning wine
buyers wanting to
make an impression
with lovely balance
and elegance of a
Napa Valley Merlot
blend and a playful
provocative Marilyn Monrae on the label”

S8 Enjoy a bottle!

“a great conversation piece at dinner, a wine
that lives up to its promise of Napa glamour
in a glass”

This blend of 94% Merlot and 6% Cabemet Sauvignon
from grapes grown in the Napa Valley has complex
aromas of Blueberries, anise, and toasty oak with
maoderate alcobol and soft fruit flavoes creating a
testimony 1o the legend of this iconic label

DID YOU KNOW...

MARILYN MERLOT's winemaker,
John Mckay is one of Napa's most
respected, pioneering winemakers.

Since earning his degree in biological
sciences, John has spent most of his
career in wine. He began under the
tutelage of Brad Webb, noted winemaker
at Hanzell Vineyards. He has spent time
with Charles Krug, Vichon, and
Monticello.

John has pioneered such innovative
winemaking technigues as extended
maceration during the fermentation of red

wines.
21 YEA&OUALITY

DID YOU KNOW...

MARILYN MERLOT :s produced
exclusively from Napa Valley grapes. The
Manlyn fruit comes from the best vineyards
in the heart of the Rutherford - Yountville
corridor. and all are under long-term contract
to Marilyn Merlot.
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DID YOU KNOW...

MARILYN MERLOT is the fastest
appreciating wine in the wine business.
Each vintage has grown in value, and
today, a vertical collection of the first
twelve vintages sells for SRO0O!
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MARILYN MERLOT is one of the
most talked about wines ever. The press
loves Marilyn today as much as ever, and
the wine that bears her name shines
brightly in the media.

21 YEA§QUALITY
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Sauvignon Blonde 2012

& Collect a bottle! Q& Gift a bottle! & Enjoy a bottle!

Aromas are in combination
of ripe stone fruits w/ a
light herbaceous
undercurrent. Flavors of
apricot, peach, Granny
Smith Apple and hints of
dried herbs make this a
great compliment to white
meats, fish & salads.
Enjoy!

ITEotaz a0z Mt Iy A TOERETATanTe | Saayetne A

= Collect a bottle!

“a must have for
any Marilyn
Monroe collector
as it reflects

her freshness and
youthful charm”

= Gift a bottle!

“a wine for those
who truly enjoy

the exuberance of
a young and delicious Merlot”

= Enjoy a bottle!
“softer tannins, lower alcohol, and fresh
fruit—this is a playful wine just like the
label suggests”

The wine is 100% Merlot from the Lodi AVA of California.
The grapes were hand harvested and the wine made to our
specifications.




‘ Marilyn’s Shelftalker — Something to talk about

& WINEENTHUSIAST

Sauvignon Blonde- 2011
LoseCoony (s iy Wine Exchusics, Jaly 2013)
Aromas of ripe pineapple
and pears. Flavors are
clean and fresh of herbs
and grapefruit.

~John Mckay, Winemaker
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Mcnm;.c 2010
(901 potery, Wine Enchustaw, Juty 2013}
The A vintage of  this
higtaral e Mend, Composed
af SB%  Cabemet Sauvignon
AT Medar, W5 Canernet
Feane, A% M. A& 2% Vel

Verdar, Rich and complex with

+ Joha McXay, Winamakar
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changes and initiatives including:

> Marilyn Wines are considered a major impulse purchase and need to be widely visible to our

° consumers; reasons our consumers buy Marilyn Wines are: to drink at parties, to collect, trade,
and auction, gift giving for any Marilyn Monroe lover (of appropriate age), as a corporate gift to
domestic and overseas clients. We receive daily calls from consumers looking for the wines.

> The demographic for a Marilyn buyer is shopping heavily at Chain Wine, Grocery and Clubs, and
thus our need to present and program the wines to this channel is becoming more urgent.

- Once per quarter - the entire Marilyn Portfolio to be promoted with the year’s best pricing on

all the wines during the release of a new vintage, 2012 Norma Jean, Sauvignon Blonde
(March/April), , Marilyn Merlot (September) and Blonde de Noir or Meritage (December). The
idea is to continually tie-in and merchandise the full portfolio together, once per quarter, to
generate impulse and brand visibility.

- Release information and sell sheets desighed to arrive at wholesaler brand manager no less than
1 ¥4 months prior to the directed release date to the market. This allows for better lead-time for

management to present to sales force, and for teams to present for larger store plan-o-grams.

- We are phasing out selling our products on “Pre-Sell” terms, and eliminating the get-it-while-

you-can attitude. | would like to move toward an “Initial Offering package” presentation for

each new vintage. The effort is to turn the program into a quarterly focus for the Marilyn wines
portfolio; assuring our retail customer can find the products throughout most of the year.

- Collateral and selling material for each label launch include; winemaker notes, a themed launch

presenter, available shelf talkers, and a pricing sell sheet showing the best price of the quarter
for a multiple cases (states where applicable), or deepest discount price posted on case one for
each of the products in each of the launch months, i.e.; March/April, September and December.
Pricing to be set up by individual market.






